



















学校编码：10384                        分类号      密级       




     硕  士  学  位  论  文 
 
群体性事件中网络舆情与舆论的形成与转化 
The Formation and Transformation of Internet Public Sentiments  
and Opinions in the Mass Incidents 
常启云 
指导教师姓名： 陈 嬿 如 教 授
专 业 名 称： 新    闻   学
论文提交日期： 2011 年  1 月
论文答辩日期： 2011 年  5 月
学位授予日期： 2011 年  6 月
  
答辩委员会主席：           
评    阅    人：           
 





































































































另外，该学位论文为（                            ）
课题（组）的研究成果，获得（               ）课题（组）






























（     ）1.经厦门大学保密委员会审查核定的保密学位论文，于   
年  月  日解密，解密后适用上述授权。 







                             声明人（签名）： 













摘  要 
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China has entered a crucial period of modern development;however, more 
social problems and mass incidents are also apt to emerge in this period. Currently, 
the frequent occurrence of mass incidents indicates the urgency and importance of 
building a harmonious socialist society and makes the study of mass incidents 
become a new and urgent issue in academic circles. 
Internet has become the hub of ideology and culture and the amplifier of public 
opinion. Network plays an important role in the development and regression period 
of mass incidents. Compared with other forms of communication, what features does 
network communication of mass incidents display? And why? How does the internet 
public sentiments and opinions of the mass incidents is formed and transformed? 
What factors do exist in the transformation? What should the authorities do in face 
of public opinion dual pressure formed by traditional media and new media? This 
article is a study based on the above issues. Based on qualitative analysis, this article 
discusses the formation, development and transformation of public sentiments and 
opinion in the evolution of the occurrence and development of the mass incidents 
and provides a realistic case as a kind of support. 
This article consists of three parts: 
First, the networking of the occurring environment, signifying of Interaction 
behavior and the relative deprivation sense of the involved make the network 
communication sentimental, uprising and unbalanced. But it is the network 
communication that forms the excitant matters caused by the public sentiments. The 
positive and negative network communication on the mass incidents forms the 
climate of the public sentiments and the promotion and evolution of the mass 
incidents lead to the crisis of the internet public sentiments. And based on these, 
different internet public opinions are formed. 















public opinions is essentially the process that the initial network media issues 
develop into the surging internet public sentiments until they form the internet public 
opinions. The prerequisite of the transformation is the aggregation of public topics, 
the formation of the public Opinion’s place is important for the transformation, the 
leader of transformation is the appearance of the opinion leader, and interaction of 
agenda among mass medias speed up the process of transformation. During the 
process of the transformation from the internet public sentiment to the public opinion, 
the freedom ,equality, real-time and interaction of the internet information spreading 
makes it faster, more and easier, its direction is decided by the reality of information 
spreading, the group psychology and the governor’s actions. After the transformation, 
the internet sentiment will strengthen when it stimulated by the public consensus, 
then the new internet sentiment appeared, which result in the high frequency 
transformation between the public sentiment and the public opinion. 
Third, Facing the cyber public opinion surging up, the potentates must update 
the concept of reign in order to adapt themselves to the network and request the 
netizens’ rights of free expression. The potentates guide the internet public consensus 
timely to shape the main stream of social consciousness, and intervene the internet 
public opinion moderately to ensure the safe of the national public opinion. 
Due to the researches on the relationship between the internet and group affairs 
are few in academia, the researches on discussing the formation and transformation 
of internet public sentiments and opinions in the mass Incidents are less, there are 
many deficiencies in this paper. 
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件 6 万余起，2007 年上升到 8 万余起。2008 年的形势仍不容乐观，仅 6 月 28
日至 7 月 19 日，在不到 1 个月的时间内就发生诸如贵州瓮安事件、陕西府谷事
件、广东惠州事件、云南孟连事件等数起重大群体性事件。①2009 年群体性事
件仍然呈现数量增多态势，特别是一些重大事件，如 2009 年 6 月 17 日发生的






                                                        








































布的《第 27 次中国互联网络发展状况统计报告》的统计数据，截至 2010 年 12
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